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Digital Media Issues

* Bright future for a range of communication
careers

* This future is in your hands
* Jobs that don’t exist yet

* A chance to influence change
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 The days of turning over digital duties to a team
of super geeks are gone

* Need an understanding of tech terms and
processes

* Requires a commitment to continuous learning;
we are in a state of constant change

* Innovation is key!
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Bits and Bytes

* Bit — the most basic digital unit. It is either off
or on, a 0 (off) or 1 (on). This represents an
electrical pulse.

* Byte —there are eight bits in a byte. The
combination of bits in a byte create the
bit

01100110 10110100 11110000

~ 1 _-
byte
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* A kilobyte or KB is 1000 bytes

* A megabyte or MB 1 million bytes ¢ A gigabyte
or GB is 1 billion bytes e A terabyte or TBis 1

trillion bytes
-
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Internet vs Web

e The Internet is the network of interconnected
networks that information transmits across

* The Web is an application of the Internet that
represents the body of information delivered via
the hypertext transfer protocol and Web
browsers.

 There are other Internet applications, like email,
newsgroups, file transfer and messaging,
although many of these features now reside on
the Web.
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How The Web Works

Web Server Connect via
Web Host Broadband/

Other High- Speed

~— HTTP
INTERNET | ¥

Users on computers
FTP with Web browsers:
IE
HTML Files Firefox
and im Safari
Chrome
efc....

reside on designers'
computer
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Global Internet Users (MM)
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Smartphone Unit Shipments by Operating System (MM), Global, 2009 - 2016

Global Smartphone Unit Shipments (MM)
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Time Spent per Adult User per Day with Digital Media, USA,
2008 - 2016
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USA Internet Advertising ($B)
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Facebook 2,047

YouTube 1,500

WhatsApp 1,200

Facebook Messenger 1,200

WeChat 938

QQ 861

Instagram 700

QZone 638

Tumblr* 357

Twitter 328

Sina Weibo 313

Baidu Tieba* 300

Skype 300
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Viber 260
Snapchat** 255
LINE 214
Pinterest 175
Yy
LinkedIn
Telegram*
VKontakte
BBM*

Kakaotalk
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 Range of storytellingmethodsto generate empathy

 SnapChatand Instagram videos and stories, now stories on
WhatsApp, Facebook, Messenger...

« VR and 360 video - Oculus, HTC Vive, Microsoft Hololens.

 Augmented Reality — virtual objectsin real world. Be prepared
for Apple’smove into ARKit

 Use of drones for video projects
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* Pageviews and traffic A%
 Shares, likes, comments — S @@=
 Engagement actions = =

* Conversion and revenue
* Brand awareness
* Video and audio metrics — time and frequency

* Trend toward developing mechanisms to measure
iImpact

e Platforms — Google Analytics, Chartbeat, Hootsuite
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Hyperlocal and location-based campaigns —

Uber/Foursquare partnership
Search becoming more visual

User generated content campaigns "R T l

Streaming — Netflix, Spotify
Health/Fitness apps

Food Delivery
Clothingservices
Interactive/Live gaming
Smart Home/Internet of

WHERE YOU

Things LEAD, ‘
Bots and sensors =, ! Fuow

ANYWHERE.

@ a5k likes @ 978 comments
Brunch in Stars Hollo w. Via @alovely bean #Gilmore Girls
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Key Acquisitions/Leadership Changes

* Verizon/Yahoo acquisition going forward as Oath; includes Tumblr, AOL
* Marissa Mayer resigned as Yahoo CEO in June

* Amazon buying Whole Foods - $13.4B

* Google acquired Kaggle —a data science company

e Travis Kalanick removed from Uber as CEO, due to rampant sexism reported in
company

* Expect more movement into artificial intelligence in future acquisitions




Digital Media Issues

Cultural Issues

* Googlegender memo
* Fake News and other political effects of the Internet




